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PeksnaMa Mae€e 6yt nomiueHoo, W06 A0CATTU pe3ynbTaTiB
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PeknamMa Ma€e 6yt noMmiyeHoto, W06 gocartun pe3ynbTaTiB
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KopucTtyBaui
He 6ayaTb*
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PeknaMa Ma€e 6yt noMiyeHoto, W06 AOCArTM pe3ynbTaTiB
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rpolen Ha
“BuaMMy"” peknamy
Obynu BUTPAYEHi
OapeMHOo
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[loBlWa peknaMa - Kpaliun pe3ynbTaT
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3anam’aToByBaHHS peKaMu
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TpWBaNiCTb KOHTAKTY 3 NOBIAOMNIEHHAM Ta

3anaM’ssToOBYBaHHS pekiaMu
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TPpUBanicTb NOBIAOMNEHHS (CeK)

TpuBanicTb KOHTaKTYy i BNANB Ha BUbip 6peHay
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yBarn 3a 1000 nokasis

1485 per 0 00 anicte nepernsagy * 1000)
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£521aCPM PTICTb YBaXXHOIO

(peanbHa BapTiCTb

[lpeacTtaBngaeMoO BOpOHKY YBaru
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KoMnekcHa nepeBsara BUMMIPIOBAaHHA peKkaaMu

cekyHp yBaru Ha 1000 nokasiB
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lNoka3HWMKK, AKi M1 3HAEMO 3
[OCNiaXXeHb BidyanbHOI yBarm

MeTPUK yBaru angd ayaio

lNoka3HWKN, AKi MM MO>XKEMO CTBOPUTU Ha
OCHOBI LMX AaHUX, o6 BM3HAUNTH
€KBiBaNeHT yBarm 0o ayaio

[NMoka3HWMKWK, AKi MM 3HAEMO 3
LOCNigXXeHb aygianbHOIyBaru
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3a 1000
nokasise

3anamM’aToByBaHHA
peknamu Ta BUGip 6peHay

(ekBiBaneHT)

3anamM’saToByBaHHA
peknamu Ta BUGip GpeHay

3anamM’saToByBaHHA
peknamu Ta BUOGip GpeHay




[lepeBIipeHO B KOHTEKCTI
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Aynio yBara BU3HAYa€ETbCH 3a KinbkoMa pakTopaMu

. . (DaKTOpVI, o BNJINBalOTb Ha MOKAa3HUKWU yBaru
Banigauia metopgonorii

Imputed vs Actual APM ‘ TpVIBaﬂiCTb KOHTaKTY
- Correlation = 0.79
‘ 3anam’aToByBaHHS bpeHay

Bnnue Ha Bnbip 6peHay

‘ NMpumMycoso / 4obpoBiNbHO™*

MeTtoponorifi: MHOXWHHA iMNeMeHTaUis 3 BUKOPUCTAHHSAM NaHUIOMOBUX PiBHSHb
MoxiaHi paani: 25 gocnigxeHb Lumen, 54 peknaMHux TecTiB, 5 375 nokasiB BigeopeknamMum Ha MOBINbHUX NPUCTPOSAX.

3000 6000 9000
Actual

*MpumycoBa yBara - Lie cuTyauis, Konu ayamTopia He Ma€e MOXJ/IMBOCTI NPONYCTUTU MOKa3 peKkiaMu.
I I I [obposinbHa yBara - Le Kon ayauTopis Ma€e Bubip nepernsHyTn peknamy abo nponycTuTu ii.
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LliHa 3a 1000 cekyHa yBaru (aCPM)
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BUCHOBKMU BuUuknunk PekoMeHgauil
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AKICb MUTAHHSA?

3B'9XiTbCA 3 HAMMU:
Hello@lumen-research.com
Erik.Bogsnes@lumen-research.com
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